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Assessing structural visibility across ChatGPT, Claude, Google Al Overviews, Gemini,
Perplexity and Copilot.

This audit uses two complementary methods to assess Al visibility. HTTP crawling
checks technical signals visible to all crawlers (robots.txt, sitemap, schema, status
codes, headers). Headless browser rendering checks actual visible content as visitors
and JavaScript-capable Al platforms experience it (word counts, H1 tags, images, FAQSs,
CTAs). Where both methods agree, confidence is high. Where they disagree, this
indicates inconsistency that may cause different Al platforms to interpret the business
differently. Scores reflect the combined findings from both methods.

Five Signal Model

This audit evaluates five structural signal layers. Each carries a different weight reflecting
its influence on Al platform behaviour.

Identity Clarity (22%) Can Al confidently identify what this business is?

Subject Authority (28%) Does the business demonstrate credible expertise?

Meaning Architecture (25%) Is content structured so Al can extract and use it?
Ecosystem Validation (15%) Do external sources confirm what the site claims?

Signal Consistency (10%) Is the business actively maintained and consistent?



Executive Summary

This assessment is based on signals detected by our audit system at the time of review.
Where something was not detected, this reflects what our systems could observe at
surface level, not necessarily what exists on the site. Different Al platforms weight
signals differently. This report evaluates structural foundations that influence visibility
across ChatGPT, Claude, Google Al Overviews, Gemini, Perplexity and Copilot, rather
than predicting exact outcomes on any single platform.

This is a baseline structural Al visibility assessment evaluating whether foundational Al
visibility signals are in place. The assessment examines the presence and consistency
of core signals that Al platforms use to understand and represent businesses, not
optimisation levels or ranking outcomes. Palise Property Buyers Agency demonstrates
strong foundational identity signals with rich schema markup, comprehensive content
organisation, and clear business positioning as a nationwide property buyers agency.
However, critical gaps were detected in external validation, with external coverage that
could not be verified during this review and significant alt text issues across 95% of
images. The substantial gap between pages found (530) and those surfaced by Google
(40) suggests technical barriers that may limit Al platform access to much of the site's
content.

Primary Risk: Omission

Al Visibility Score
48 / 100

How visible this business is to Al platforms based on the signals that matter most.

Total Score
45 / 100

Combined score across all 17 sections equally weighted.

Page Discovery and Surfacing

Pages we found through the site's published sitemap and internal link structure totalled
approximately 530. Google is surfacing roughly 40 pages across Google Search, Al



Overviews, and Gemini based on site-level search queries. This represents a significant
gap of roughly 490 pages between what exists and what Google is making available.
Such a large surfacing gap indicates potential technical barriers preventing Google from
discovering, crawling, or including much of the site's content. This directly affects the
site's visibility not only in traditional search but also in Al-powered responses.
Separately, Al platforms like ChatGPT, Claude, and Perplexity send their own crawlers
(GPTBot, ClaudeBot, PerplexityBot) which can visit pages directly even if Google has
not surfaced them. We identified pages through the site's published sitemap and internal
link structure. Surfacing estimates are based on site-level search queries. For precise
indexing data, Google Search Console access would provide exact figures.

Metric Count
Pages we found ~530
Google surfacing ~40
Blog/editorial content 21
Product/service pages 13
Core pages 13

We identified pages through the site's published sitemap and internal link structure.
Surfacing estimates are based on site-level search queries (site:domain.com) run
against Google. These give an indication of how many pages Google has picked up and
is willing to return in results. Google surfacing covers Google Search, Al Overviews, and
Gemini. For precise indexing data, Google Search Console access would provide exact
figures.



Al Interpretation Summary

This section summarises how Al platforms are likely to interpret and categorise this
business based on the signals observed during this review. This is an unscored
contextual assessment that informs the main audit findings.

Business Type: Palise Property is a nationwide buyers agency that specializes in
sourcing and acquiring commercial and residential property investments. (confidence:
9/10, evidence: Homepage meta description explicitly states nationwide buyers agency,
Repeated topic phrases show focus on commercial property (14x) and residential
property (4x), Page titles consistently reference buyers agency services)

Target Audience: The business serves property investors looking to acquire
commercial and residential investment properties across Australia. (confidence: 8/10,
evidence: Meta description mentions 'high-quality commercial & residential property
investments', Repeated phrases include 'property investing' (7x), Services include
‘property planning' and 'due diligence service')

Geographic Scope: Palise Property operates nationwide across Australia. (confidence:
10/10, evidence: Homepage H1 claims 'Australia’'s Leading Buyers Agency', Meta
description explicitly states 'nationwide buyers agency', Meta description mentions
‘across Australia’)

Recommendation Context: Al would most likely recommend this business for property
Investment acquisition services and buyers agency representation in Australia.
(confidence: 9/10, evidence: Clear positioning as buyers agency in all page titles, Strong
focus on property investments in meta description, Services include due diligence and
property planning)

Signal Alignment: Strong Misclassification Risk: Low

Simulated Al Summary

"Palise Property Buyers Agency is Australia's leading nationwide property buyers agency
specializing in sourcing and acquiring high-quality commercial and residential investment
properties. They provide comprehensive services including property planning, due
diligence, and investment acquisition support to help clients build property portfolios
across Australia."

Key services identified: Property investment sourcing, Due diligence service, Property
planning, Commercial property acquisition, Residential buyers agency

Related topics: Commercial property investment, Residential property investment, Real
estate acquisition, Property portfolio building, Investment property analysis

Summary confidence: 8/10

Missing or unclear signals: Specific service descriptions, Pricing information, Client
testimonials, Service area boundaries, Team qualifications



Prompt Inclusion Test
Inclusion rate: 75% (3 of 4 test prompts mentioned this business)
Not included for: Who provides property investment sourcing services?

Competitors appearing: Property Sourcing Network (1x), Samuel Leeds Property (1x),
Progressive Property (1x), Property Hub (1x), Home Made Property (1x)

Ecosystem Validation

Ecosystem strength: 2/10

Linkedin: Not found

Trustpilot: Not found

Companies House: Not found

Missing: linkedin, trustpilot, companies_house

Press and PR Mentions
Press strength: 1/10 Total external mentions: 0

Major publications (Tier 1/2): 0 | Directories and platforms (Tier 3): 0 | Other web
mentions: O

The business has a dedicated press or news page on its website, indicating awareness
of external coverage as a credibility signal.

"As seen in" or press logo badges were detected on the site.

No external press mentions, PR coverage, or third party references were detected
during this review. This is a significant gap. Al platforms rely on external validation to
build confidence in recommending a business. Without independent mentions from
credible sources, Al systems have only the business's own website to form an opinion,
which limits citation likelihood.

No external mentions of the founder or CEO were detected. Founder visibility in press
and industry content reinforces the business entity's authority in Al systems.



Independent Al Knowledge

Both Claude and ChatGPT demonstrate knowledge of this business when directly
queried. Claude provided a comprehensive response acknowledging the business as a
property buyers agency whilst noting inability to access specific website details.
ChatGPT similarly recognised the business type and provided contextual information
about property buyers agencies. The Al platform inclusion testing shows the business
being mentioned in 75% of relevant prompts, indicating reasonable independent
recognition. However, when Al platforms were asked to recommend property investment
sourcing services generally, the business was not mentioned amongst competitors,
suggesting limited organic inclusion in broader category recommendations.

Additional Observations

The Al platform knowledge exists but appears confined to direct queries rather than
spontaneous category-based recommendations.

Score: 6 /10 Partial

Content Accessibility

All major Al crawlers (GPTBot, ClaudeBot, PerplexityBot) return HTTP 200 status codes,
indicating successful access to content. The site uses WordPress with semantic HTML
elements including main, article, and nav tags. However, render data analysis reveals
significant JavaScript dependency across pages, with some pages showing 40% of
content requiring JavaScript rendering to be visible. Alt text coverage is critically low at
6.8% across the site, with 148 of 152 images missing alt text on the homepage alone.
The site includes noscript fallbacks and maintains 91 internal links on the homepage,
supporting navigation for all crawler types.

Additional Observations

While technically accessible, the heavy JavaScript dependency may cause content
interpretation differences between crawler types.

Score: 4/10 Partial



Crawl and Index Signals

The robots.txt file is present and properly configured, allowing all major crawlers with
standard WordPress exclusions. The sitemap is active at
https://www.paliseproperty.com/sitemap_index.xml containing 530 URLs with recent
lastmod dates from March 2026. However, the page discovery analysis reveals a critical
surfacing gap: whilst 530 pages were found through sitemap and crawl, Google is
surfacing only approximately 40 pages. This 92% gap suggests significant barriers
preventing Google from indexing the majority of the site's content. An lims.txt file was not
detected during this review. T

Additional Observations

The substantial surfacing gap indicates potential technical issues that extend beyond
standard robots.txt configuration.

Score: 3/10 Weak

Technical, Platform and Server

The site operates over HTTPS with valid SSL certification from Let's Encrypt. Based on
observable HTML signals, the site appears to be built on WordPress 6.8.5. LiteSpeed
server infrastructure is in use with advanced caching (X-LiteSpeed-Cache headers
observed). The site includes comprehensive Open Graph tags, proper viewport
configuration for mobile rendering, and structured schema markup across pages. Seven
distinct schema types were detected including Organization, WebSite, and Person
schemas. However, meta description coverage and consistency issues were observed
across the pages sampled, and the extensive JavaScript dependency noted in render
testing may impact some crawler interpretations.

Additional Observations

The technical foundation is solid though JavaScript reliance creates potential
interpretation variations.

Score: 5/10 Partial



Entity Graph and Relationship Clarity

Rich schema markup is present throughout the site with Organization schema linking to
Person schema for team members. The Organization schema includes structured
address information (Suite 663/57 Macquarie St, Parramatta, NSW 2150), contact
details, and logo references. SameAs relationships were detected linking to social media
profiles (Facebook, Instagram, LinkedIn). The primary entity 'Palise Property Buyers
Agency' is consistently referenced across schema implementations. However, founder
relationships are not explicitly structured in schema, and product/service schema was
not detected during this review. The about page contains extensive team member
information that could support additional Person schema relationships.

Additional Observations

Strong foundational entity signals exist but could benefit from enhanced relationship
mapping between team members and services.

Score: 6 /10 Partial

Answer Extraction Readiness

The site contains 21 question-style H2 headings across the pages sampled, providing
clear answer extraction opportunities. Five definition statements were detected using 'X
is' patterns, with early definition blocks present on 17 of the 21 pages analysed. The
homepage includes a clear definition: 'Palise Property is a nationwide buyers agency
specialising in sourcing and acquiring high-quality commercial and residential property
investments.' Extractable content blocks of 15-200 words are present under structured
headings. However, FAQ schema was not detected during this review, and formal FAQ
sections were not observed on the pages sampled. T The rendered word counts average
653 words per page, providing adequate depth for extraction.

Additional Observations

Good extraction structure exists through definition blocks and question headings, though
formal FAQ implementation is absent.

Score: 5/10 Partial



Trust and Entity Signals

Core trust pages are present including contact and about pages with comprehensive
team information. The contact page provides office number (1300 256 704) and mailing
address (Suite 663/57 Macquarie St, Parramatta NSW 2150). The about page features
detailed team member profiles with roles and backgrounds. Social media profiles are
linked (Facebook, Instagram, LinkedIn). However, standard legal pages including
privacy policy, terms of service, and cookies policy were not detected during this review.
Author attribution was observed on 4 of the 21 pages sampled, with 'Steve Palise'
appearing as a visible byline. T The site includes comprehensive contact information and
demonstrates business legitimacy through team transparency.

Additional Observations

Strong team and contact transparency, though formal legal documentation gaps may
impact trust signalling.

Score: 5/10 Partial

Evidence and Verifiability

The site contains specific figures and case studies throughout the content, with named
methodologies including 'The Commercial Property Paydown Calculator' and 'The 100k
Commercial Property Passive Income Property Plan'. Across the pages sampled, 67
superlative claims were detected including 'leading’, 'best’, and 'industry-leading’,
indicating significant promotional language that may impact credibility. The content
includes verifiable elements such as specific addresses, phone numbers, and team
member names with professional backgrounds. However, external verification sources
or third-party validation were not detected during this review. The site presents evidence
through internal tools and frameworks but relies heavily on self-reported achievements.

Additional Observations

Strong internal evidence through named tools and frameworks, though external
validation remains unverified.

Score: 4/10 Partial



Directory and Ecosystem Presence

Social media presence is established on Facebook, Instagram, and LinkedIn based on
the links observed on the site. However, systematic directory validation through search
gueries returned limited results, with only 4 relevant results found for Google Business
Profile searches. LinkedIn company presence, Trustpilot reviews, and Companies
House registration could not be verified during this review. The business appears to
have basic social media establishment but broader directory ecosystem presence
remains unconfirmed through available search methods.

Additional Observations

External directory presence could not be verified by our systems during this review. T
This does not confirm absence.

Score: 3/10 Weak

Off-Site Content Ecosystem

Search queries for press coverage, industry mentions, awards, and external references
returned no verifiable results through the search methods available during this review.
The site's homepage claims to be 'As featured in over 260+ media outlets' suggesting
significant external coverage exists. T However, specific press mentions, funding
announcements, conference appearances, or industry body references could not be
verified through external search during this audit. The business may have substantial
external coverage that was not detectable through the search methodologies employed.

Additional Observations

External coverage could not be verified by our systems during this review. t This does
not confirm absence.

Score: 2/10 Weak

Social and Brand Signals

The site links to social media accounts on Facebook, Instagram, and LinkedIn. A specific
LinkedIn profile for founder Steve Palise was detected
(https://www.linkedin.com/in/steve-palise/). However, broader founder authority and
team member visibility beyond the site could not be verified through the search methods
available. The social media presence appears established based on the linked profiles,
though activity levels and follower engagement could not be assessed. Brand
consistency across platforms could not be evaluated without direct access to the social
media accounts.



Additional Observations

Social links are present but external verification of activity and engagement was not
possible within this review scope.

Score: 3/10 Weak

Content Clarity and Coverage

The business positioning is immediately clear as a 'nationwide buyers agency
specialising in sourcing & acquiring high-quality commercial & residential property
investments across Australia.' Topic clustering is evident with 1 clear hub (/resources/)
supporting 3 child pages (news-guides, videos, podcast). Topic phrase repetition shows
strong thematic consistency: ‘commercial property' appears 14 times, 'property investing'
7 times, and 'Palise Property' 9 times across headings. The site contains 21 named
guides and frameworks across 9 pages sampled. Average word count of 1,161 words
per page provides adequate content depth. The 530 URLSs in the sitemap suggest
extensive content coverage across commercial and residential property topics.

Additional Observations

Content coverage is comprehensive with clear topic organisation, though the large gap
between content created and content surfaced limits visibility.

Score: 6 /10 Partial

Freshness and Stability

The sitemap shows recent lastmod dates with the most recent being March 4, 2026,
indicating active content maintenance. No broken links were detected across the pages
sampled during this review. The site demonstrates ongoing activity with recent podcast
episodes (#42 published recently) and updated resources. However, specific copyright
year information was not detected on the pages sampled. The content appears current
with references to recent market conditions and 2026 data points. The WordPress
platform version (6.8.5) indicates recent updates to the underlying infrastructure.

Additional Observations

Content freshness appears strong though systematic copyright date management could
enhance stability signals.

Score: 6 /10 Partial



Governance and Consistency

Terminology analysis reveals strong consistency across titles, with 'Palise Property
Buyers Agency' appearing in 20 of 21 page titles sampled. The site maintains consistent
HTTPS implementation throughout. However, significant governance gaps were
observed: privacy policy, terms of service, and cookies policy were not detected during
this review. H1 consistency shows variation between HTTP and rendered versions on
multiple pages, indicating potential display inconsistencies across different crawler
types. T The site's extensive use of superlatives (67 instances across pages sampled)
suggests messaging that may lack restraint, though brand positioning remains
consistent.

Additional Observations

Strong brand consistency but critical legal governance documentation appears to be
missing.

Score: 4/10 Partial

Misclassification and Drift Risk

The business name 'Palise Property' presents low misclassification risk as it clearly
indicates property sector focus. Schema types align well with the actual business model
(Organization, Person, WebSite matching a service-based buyers agency). The Al
interpretation layer confirms strong alignment between stated services and on-site
signals, with business type clearly communicated as 'nationwide buyers agency.'
Consistent categorisation is maintained across pages with 'buyers agency' terminology
appearing in 20 of 21 page titles. The comprehensive content about commercial and
residential property services supports accurate categorisation. Geographic scope is
clearly stated as nationwide Australian coverage.

Additional Observations

Clear business categorisation with consistent signals across all touchpoints reduces
misclassification risk significantly.

Score: 7/10 Strong



Signal Gaps and Omissions

Critical omissions were detected across multiple foundational areas. Privacy policy,
terms of service, and cookies policy were not detected during this review. T FAQ schema
was not detected despite question-style headings being present. T Alt text coverage is
severely deficient at 6.8% across 879 total images sampled. An lims.txt file was not
detected. The substantial gap between content created (530 pages) and content
surfaced by Google (40 pages) represents a major structural issue. T Standard business
validation signals including Trustpilot presence and Companies House registration could
not be verified. These omissions collectively limit Al platform confidence in business
legitimacy and content accessibility. T

Additional Observations

The combination of missing legal documentation, poor alt text coverage, and surfacing
gaps creates compounding risks for Al visibility.

Score: 2/10 Weak

Prompt Stability

Based on the comprehensive analysis across sections 1-16, Al platforms would likely
describe this business consistently as a property buyers agency serving Australian
investors. The strong identity clarity signals (Organization schema, consistent naming,
clear positioning) support stable categorisation. However, the significant omissions in
legal documentation, poor alt text coverage, and major content surfacing gaps introduce
variability risks. Different Al platforms may have inconsistent access to the site's full
content range due to the 92% surfacing gap with Google. The external validation
limitations mean Al responses would rely heavily on on-site signals alone, reducing
confidence levels. Prompt responses would likely be consistent for basic business
identification but may vary significantly when detailed service recommendations or
credibility assessments are required.

Additional Observations

Identity stability is supported by strong on-site signals but undermined by external
validation gaps and technical accessibility issues.

Score: 4/10 Partial



Scoring Summary

Scores reflect signals detected by our audit system during this review. Where signals
were not detected, findings are marked accordingly. Section scores are converted to a
100 scale for summary clarity.

T Items marked with this symbol may be present on the site but were not visible to our
systems during this review. If these signals exist, we recommend verifying that major Al
platforms are successfully reading them. Presence on a site does not guarantee Al
systems are detecting it.

Section Score Classification
1. Independent Al Knowledge 60 Partial
2. Content Accessibility 40 Partial
3. Crawl and Index Signals 30 Weak
4. Technical, Platform and Server 50 Partial
5. Entity Graph and Relationship Clarity 60 Partial
6. Answer Extraction Readiness 50 Partial
7. Trust and Entity Signals 50 Partial
8. Evidence and Verifiability 40 Partial
9. Directory and Ecosystem Presence 30 Weak
10. Off-Site Content Ecosystem 20 Weak
11. Social and Brand Signals 30 Weak
12. Content Clarity and Coverage 60 Partial
13. Freshness and Stability 60 Partial
14. Governance and Consistency 40 Partial
15. Misclassification and Drift Risk 70 Strong
16. Signal Gaps and Omissions 20 Weak
17. Prompt Stability 40 Partial

Al Visibility Score: 48 / 100
Total Score: 45/ 100

Signal Layer Breakdown

Signal Layer Weight Average
Identity Clarity 22% 5.67
Subject Authority 28% 5.67



Signal Layer Weight Average

Meaning Architecture 25% 4.67
Ecosystem Validation 15% 2.67
Signal Consistency 10% 4.33

Platform-Specific Risk Flags

The following flags identify where specific Al platforms may interpret signals differently
based on the structural data observed.

— Alt text missing on 95% of images limits accessibility for all Al platforms, reduces
content understanding.

— 92% gap between content created (530 pages) and Google surfacing (40 pages)
severely restricts Al platform content access.

— Privacy policy not detected, reduces trust signalling for ChatGPT and Claude
ethical guidelines.

— FAQ schema absent despite question headings present, limits structured answer
extraction opportunities.

— JavaScript dependency for 40% of homepage content may cause interpretation
differences between crawler types.




